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OVERVIEW In June of 2018, the Wisconsin 
Foundation and Alumni Association 
(WFAA) developed and shared the 
Alumni of Color Strategic Plan.  
The goals of the plan were to 
strengthen the network of alumni 
of color, enhance marketing and 
engagement programs, and cultivate 
student-to-alumni connections. 
WFAA is pleased to report that a 
number of the strategies set forth 
have improved the engagement with 
alumni of color. While reviewing the 
information below, it is important to 
note this is not an end to the work 
toward engaging alumni of color, 
but an ongoing process of creating 
sustainable change in the level of 
engagement and participation  
among alumni.

Within this report, there are internal 
and external partners listed who were 
instrumental in completing a number 
of the goals set forth. To assist 
with understanding the function of 
each area/unit, we have defined the 
department/organization role.

Cover: 
Amruta Kulkarni MS’09, owner of Henna Blossom, 
provides henna designs at the 2019 Multicultural 
Summer Picnic. (Photo by Amanda Evans ’12)

(Photo by Jeff Miller,  
University Communications)



• Chapters (domestic) — regionally 
based, volunteer-run branches of  
the Wisconsin Alumni Association®, 
which are an important part of the 
network through which alumni can 
stay engaged and connected with 
each other and the university  

• Chapter Leaders — individuals  
who volunteer their time and talent 
to operate WAA chapter groups 
 

• Communications — a team that 
delivers strategic communications 
expertise, products, and services  
to inform UW–Madison’s alumni, 
donors, and friends; builds lasting 
engagement; and increases financial 
support for the university

• Diversity and Inclusion (D&I) —  
a team that supports the 
development of strategic priorities 
to assist in increasing engagement 
among diverse alumni  

• Learning/Enrichment —  
programs that provide education  
and enrichment for alumni either  
on or off campus, such as Global  
Hot Spots, Badger Cafés, Made  
in Wisconsin, and more 

• Marketing — a team that  
defines marketing strategy, identifies 
audiences, and develops campaigns 
to support and complement the 
university’s highest priorities 
 
 

INTERNAL  
PARTNERS  
within the Wisconsin 
Foundation and Alumni 
Association

• Networking — a program dedicated  
to increasing engagement with 
young alumni while helping them 
strengthen their careers 

• Regional Advancement (RA) — 
engagement initiatives and programs 
designed for campus partners in key 
regional areas 

• Student and Recent Grad (SRG) —  
inclusive planning and programming 
for student activities, commencement, 
and recent graduates 

• WFAA Leadership —  
upper management of the  
Wisconsin Foundation and Alumni 
Association 



• Admissions — the office that 
processes applications for individuals 
interested in pursuing higher 
education at UW–Madison 

• Alumni Volunteers — alumni who 
provide their time and talent 
 

• Asian Pacific Islander Desi 
American (APIDA) Student Center 
— a campus center that provides 
an environment for Asian Pacific 
Islander Desi American identifying 
students that facilitates academic, 
professional, and social opportunities 
that critically engage their identity 
and build communities of support  
at UW–Madison 

• Athletics — the university 
department that provides student-
athletes with opportunities to excel 
and thereby advance their athletic, 
academic, and social development 
 

• Black Cultural Center (BCC) 
— a campus center that serves 
Black students (including African 
American, Caribbean, Afro-Latinx, 
and African Diaspora) by facilitating 
opportunities for academic and social 
support, cocurricular programming,  
and community building 

• Division of Diversity, Equity 
& Educational Achievement 
(DDEEA) — a division that supports 
the mission of UW–Madison as it 
works to create a diverse, inclusive 
learning and work environment for all 
students, faculty, staff, alumni,  
and partners at the university 
 

EXTERNAL  
PARTNERS  
among the  
UW–Madison Campus 
and Greater Madison 
Communities

• Latinx Cultural Center (LCC) —  
a campus center that serves Latinx 
students by facilitating opportunities 
for academic and social support, 
cocurricular programming, and 
community building 

• Multicultural Student Center 
(MSC) — a campus center that 
works to collaboratively strengthen 
and sustain an inclusive campus 
where all students, particularly 
students of color and other 
historically underserved students,  
can realize an authentic  
Wisconsin Experience 

• Madison365 — a news outlet 
operated by 365 Media Foundation, 
a 501(c)(3) nonprofit organization 
based in Madison



OBJECTIVE:

STRENGTHEN  
THE NETWORK  
OF ALUMNI  
OF COLOR



STRENGTHEN  
THE NETWORK  
OF ALUMNI  
OF COLOR

Reestablish identity-based 
affinity groups to connect 
alumni with the university, 
WFAA, and each  
other, and to provide 
feedback and input on 
engagement efforts

Hosted a one-day affinity group summit in 
September 2018 with former leaders of the African 
American Alumni Association, American Indian 
Alumni Council, and Hispanic/Latino Alumni 
Association. The goal was to discuss what worked 
during their experience with WFAA affinity groups 
and what could be improved.

• Chapters
• D&I

2018–19,  
Complete

Strategies Action Steps 
Internal/External 
Partners

Target Year of  
Completion/StatusObjective

Developed an alumni volunteer steering committee 
in January 2019 to assist with gathering research 
and benchmarking data from peer institutions, 
assisted with the development of the affinity group 
mission statement, provided feedback on the 
affinity group survey in the summer of 2019.  
The committee served for one year.

Deployed a survey to approximately 22,000  
alumni of color in August 2019 to gauge interest  
in reestablishing identity-based affinity groups. 

• Chapters
• Marketing
• Alumni 

Volunteers
• D&I 

2018–19,  
Complete

• Marketing
• D&I 

2018–19,  
Complete

Alumni David Aguayo ’15 (left) and Savion Castro 
’18 (right) reconnect during the PEOPLE Alumni 
Connections Event in spring 2019.  
(Photo by Gia Gallimore)

Previous page:
Two young alumni greet each other joyfully at the 2019 
Multicultural Summer Picnic. 
(Photo by Amanda Evans ’12)

Hired an engagement program coordinator 
to support the development of affinity leaders 
and growth of the affinity groups. The program 
coordinator also supports programming for the 
student and recent grad team.

• WFAA 
Leadership

• D&I 
• SRG 

2018–19,  
Complete



Strategies Action Steps 
Internal/External 
Partners

Target Year of  
Completion/StatusObjective

Developed a diversity and inclusion team 
description for all chapters to adopt. These teams  
will have the responsibility of promoting diverse 
alumni events — both independently led and WFAA 
sponsored — and partnering with their internal 
chapter teams (e.g., scholarship team, events team, 
etc.) to make their local chapter programming more 
inclusive. This team will be responsible for evaluating 
current chapter practices, as well as connecting with 
local diverse alumni and finding innovative ways to 
engage them [Appendix B].

• D&I 
• Chapters
• Chapter 

Leaders 

2018–19,  
In progress

Strengthen diversity 
within alumni chapters 
by exploring chapter-
leadership roles and 
engagement programming 
related to diverse alumni 
engagement in key 
geographic areas

STRENGTHEN  
THE NETWORK  
OF ALUMNI  
OF COLOR

Conducted diversity training during the  
2019 Badger Leaders Conference to outline the 
benefits of developing a diversity and inclusion team 
within each chapter.

• D&I 
• Chapters

2018–19,  
Complete

Reestablish a Diverse 
Alumni Advisory Council to 
increase the engagement 
of alumni of color with 
current programming and 
to provide support to  
WFAA leadership

In lieu of a standalone diverse alumni advisory 
council, WFAA and DDEEA are leveraging their 
partnership. Each office will develop one ex officio 
member position to serve on each council (the 
WFAA Council and the DDEEA Council).

• DDEEA
• WFAA

2019–20,  
In progress

Continued from  
previous page

2019 Alumni of Color Reception in New York City.  
Left to right: Amberine Huda ’12; Dantrell Cotton ’14, 
MS’17; Nadhia Cotton ’16; Sofia Snow ’14.  
(Photo by Gia Gallimore)

Launched three identity-based affinity groups 
in August 2020: the African American Affinity 
Group; the Latinx Affinity Group; and the Asian 
and Pacific Islander Desi American Affinity 
Group. In Spring 2021, WAA began the process 
of launching Native American and LGBTQ+ 
affinity groups. If interested in becoming a leader 
to support these groups, see Appendix A or email 
affinitygroups@uwalumni.com for more information.

• D&I 
• Chapters

2018–19,  
In progress



OBJECTIVE:

ENHANCE  
MARKETING AND  
ENGAGEMENT  
PROGRAMS



ENHANCE  
MARKETING AND 
ENGAGEMENT 
PROGRAMS

Administered a survey in August 2020 to 
approximately 25,000 alumni of color to learn from 
readers whether the content and format of Badger 
Vibes is relevant to their needs [Appendix C].

• Marketing
• D&I 
• Communica-

tions

2018–19,  
Complete

Strategies Action Steps 
Internal/External 
Partners

Target Year of  
Completion/ProgressObjective

In the summer of 2018, the Wisconsin Foundation 
and Alumni Association entered into a two-year 
editorial partnership with local media company 
Madison365 to produce a monthly newsletter 
to (a) create a content brand, brand strategy, and 
regular content for WFAA to highlight and engage 
with alumni of color, and (b) raise WFAA’s profile 
and awareness among alumni of color. 

• Madison365
• Marketing
• D&I
• Communica-

tions
• WFAA  

Leadership

2018–19,  
Complete

Ensure that WFAA 
communications  
are inclusive of a diverse  
alumni population by  
developing content and  
an online publication  
that will appeal to our 
diverse constituents

Launched the newsletter Badger Vibes  
in January 2019. Since launching, the  
publication has shared 70 stories highlighting  
the achievements of alumni and students of  
color as well as campus initiatives/updates.  
The publication is emailed every fourth  
Wednesday of the month. Currently, the 
publication has a circulation of approximately 
25,000. All stories are published on uwalumni.com.  
If you are not receiving this publication but  
would like to, you can subscribe at  
uwalumni.com/go/vibes.

• Madison365
• Marketing
• D&I 
• Communica-

tions 

2018–19,  
Ongoing

Previous page:
Alumna Prenicia Clifton ’04 performs during  
the 2019 Make Music Madison event.  
(Photo by Andy Manis)

Total Email Sends:  

517,299
 
Unique Email Recipients:  

174,582
 
Average Open Rate: 

20.9% 
 
Average Click Rate: 

1.12%

2020 Badger Vibes Stats



ENHANCE  
MARKETING AND 
ENGAGEMENT 
PROGRAMS

Hosted annual alumni of color receptions in 
conjunction with The UW Now regional series. 
Receptions were held in Chicago; Atlanta; New 
York City; Washington, DC; San Francisco; and 
Milwaukee [Appendix E].

• Regional  
Advancement

• D&I 
• Chapters

2018–19,  
Ongoing

Strategies Action Steps 
Internal/External 
Partners

Target Year of  
Completion/StatusObjective

Within the last two years, WFAA programs have 
featured more diverse speakers and topics for all 
alumni. It is important that clear, measurable goals 
are outlined each year to ensure that all programs 
continue to provide content that resonates across 
varying groups.

• Learning/ 
Enrichment

• Chapters
• Regional  

Advancement
• D&I 

2018–19,  
In progress

Enhance diversity  
and inclusion in current 
WFAA programming  
by defining and 
incorporating a measurable 
outcome in WFAA 
programmatic elements

Developed an Inclusive Engagement  
Guide designed to serve as a resource for Wisconsin 
Foundation and Alumni Association staff and 
alumni volunteers to ensure inclusive representation 
of diverse perspectives and identities in WFAA 
marketing and programming. The intent of this 
document is to provide a framework for thinking 
through inclusive practices [Appendix D].

• D&I 
• Marketing
• Communica-

tions

2018–19,  
Complete

Provide networking 
opportunities through 
special-edition 
programming that 
allows alumni of color to 
connect in an environment 
conducive to discussing 
their specific concerns Provided 100 tickets to alumni of color and their 

families to attend the annual Badgers’ Think Pink 
Women’s basketball game [Appendix E].  

• D&I
• DDEEA

2018–19,  
Ongoing

Diverse Alumni Engagement Stats

Number of  
Unique Alumni  
of Color Engaged

 
1,923
 
2,455
 
2,994
 
2,316

Percentage 
of All Unique 
Engagements

 
4.2%
 
5%
 
6.2%
 
5.7%

Year

 
2017
 
2018
 
2019
 
2020

“Engaged Alumni of Color” refers to  
the number of self-identified, non-white 
alumni who participated in WFAA-
sponsored activities, volunteered on 
behalf of UW–Madison, or joined the 
Wisconsin Alumni Association in the 
given calendar year. “Unique” means 
they were counted just once, even if 
they participated in multiple activities.



ENHANCE  
MARKETING AND 
ENGAGEMENT 
PROGRAMS

Strategies Action Steps 
Internal/External 
Partners

Target Year of  
Completion/StatusObjective

Hosted small pregame tailgates in the Wisconsin 
Institutes for Discovery Building for alumni during 
the football season. Select alumni in Madison and 
Milwaukee participated in the events.

• D&I 
• DDEEA

2018–19,  
Ongoing

Hosted the inaugural Multicultural Summer Picnic, 
a family-friendly event designed for Badgers of 
color to reconnect while also enjoying the beautiful 
Alumni Park amenities. Attendees enjoyed music 
by DJ ACE (alumna Vanessa McDowell ’03), face 
painting by Antsy Pants, henna designs by Henna 
Blossom (owned by alumna Amruta Kulkarni 
MS’09), food, and games. The event saw more  
than 200 attendees within a four-hour span.

• D&I 
• DDEEA

2018–19,  
Ongoing

Continued from  
previous page

I loved it end to end. ... 
The whole experience 
was very valuable for  
me. Thank you for  
putting the effort  
to organize it!”

“

Attendee of the 2019  
Multicultural Summer Picnic

(Photo by Amanda Evans ‘12)



OBJECTIVE:

CULTIVATE  
STUDENT-TO-ALUMNI  
CONNECTIONS



CULTIVATE  
STUDENT-TO - 
ALUMNI  
CONNECTIONS

Strategies Action Steps 
Internal/External 
Partners

Target Year of  
Completion/StatusObjective

Partnered with the Badger Bridge team to develop 
a Badgers of Color group within the platform 
(badgerbridge.com). The group serves as a space 
for alumni and students of color to connect about 
personal and professional opportunities. The group 
currently has 99 members (66 alumni, 25 students, 
and 11 faculty/staff).

• Networking 
• D&I
• Marketing

2018–19,  
Ongoing

Developed a group of alumni ambassadors  
to help with engagement within the Badgers of 
Color group within the first year. The ambassadors 
assisted with posting articles and posing questions  
to spark interaction.

• Networking
• D&I 

2018–19,  
Complete

Connect alumni to 
students and each other 
for mentoring and career 
development through an 
online networking platform 
such as Badger Bridge

Explore a partnership 
with the UW’s Office 
of Admissions and 
Recruitment to assist with 
increasing the volunteer 
participation by alumni 
of color in addition to 
connecting prospective 
students of color with 
diverse alumni

In spring 2018, began conversations with 
Admissions regarding the best way to enhance  
the partnership.

• Admissions
• D&I 

2018–19,  
Ongoing

In spring 2020, partnered with UW–Madison 
Admissions to have alumni volunteers serve as 
panelists at virtual events for incoming students. 
The goal is to develop a formalized partnership  
by 2022.

• Admissions
• D&I 

2018–19,  
Ongoing

UW alumni and students attend a networking event  
in Washington, DC, November 2019. This event was 
held in partnership with the MSC Identity Centers and 
Wisconsin Alumni Association: DC Chapter.  
(Photo by Karla Foster)

Previous page:
Students and UW staff jump rope during
the 2019 Multicultural Summer Picnic. Pictured left to 
right: MSC assistant director of cultural programming 
Karla Foster, Adrianna Griffin-Phipps, Zakia Trotter 
(Photo by Amanda Evans ’12)



CULTIVATE  
STUDENT-TO - 
ALUMNI  
CONNECTIONS

Strategies Action Steps 
Internal/External 
Partners

Target Year of  
Completion/StatusObjective

Cosponsored three identity center day trips 
to Chicago. The trips served as an opportunity 
for students to connect with Chicago alumni in 
addition to experiencing Chicago landmarks.

• MSC
• D&I 

2018–19,  
Ongoing

Participated in the Black Cultural Center’s End of 
Year Graduation Ceremony in 2018 and 2019.

• BCC 2018–19,  
Ongoing

Support campus-partner 
programs and activities 
by sponsoring and/or 
participating in annual 
events to connect current 
students to WFAA’s 
programs and opportunities

Sponsored graduation gift boxes for the Asian 
Pacific Islander Desi American Student Center, 
Latinx Cultural Center, and Black Cultural Center 
for 2020 graduates.

• MSC 2018–19,  
Ongoing

Partnered with the Division of Diversity, Equity & 
and Educational Achievement; the Multicultural 
Student Center; and UW Athletics to sponsor the 
annual Multicultural Homecoming events.

• MSC
• Athletics
• DDEEA

2018–19,  
Ongoing

Partnered with the Multicultural Student Center 
leadership and involvement team to host 
networking events in conjunction with cultural 
heritage months. Since fall 2019, our offices have 
hosted five events.

• MSC 2018–19,  
Ongoing

PEOPLE Alumni Connections event, 2018 
(Photo by Gia Gallimore)



CULTIVATE  
STUDENT-TO - 
ALUMNI  
CONNECTIONS

Strategies Action Steps 
Internal/External 
Partners

Target Year of  
Completion/StatusObjective

Identify the best way to connect with schools and 
colleges to receive updates to feature in Badger 
Vibes. The goal is to have the information shared 
widely after the publication refresh is launched in 
January 2021.

• To be  
determined

2018–19,  
Pending

Identifying mentorship programs to elevate  
has been a challenge for the team. Nonetheless,  
this strategy is an important component and will 
remain a priority. 

• To be  
determined

2019–20,  
Pending

Partner with alumni 
offices in schools and 
colleges to cross-promote 
opportunities for alumni 
and share them through 
the new newsletter for 
alumni of color

Connect students of color 
with alumni by supporting 
campus mentorship 
programs and initiate a 
partnership that will allow 
WFAA to share these 
opportunities with alumni 
of color to increase alumni-
to-student connections

I liked the format  
and organization of the 
event. ... I think it would 
be beneficial to have 
continuing events where 
alumni and undergrads 
can interact.”

“

Attendee of the 2020 virtual  
MSC/WAA Latinx Alumni and 
Student Networking Event

(Photo by Amanda Evans ‘12)



APPENDIX A
AFFINITY GROUPS
OVERVIEW

MISSION
The mission of WFAA affinity groups 
is to “advocate, activate, advance.” 

• Advocate: promote messages  
that support the improvement of 
university policies as they relate to 
underrepresented students

• Activate: create spaces for alumni to 
connect in both professional  
and social environments

• Advance: provide opportunities 
for alumni to contribute to student 
scholarships, as well as affinity group 
and UW–Madison initiatives

 

LEADING YOUR  
AFFINITY GROUP
Leaders are expected to: 

• Assist in planning and executing 
inclusive events for affinity  
group members

• Establish and/or maintain a 
leadership succession plan

• Follow WFAA marketing  
brand guidelines

• Submit a group charter to  
WFAA (update as necessary)

• Maintain active communication 
with your WFAA affinity group 
representative and affinity  
group members

• Manage an affinity group social 
media account and use it in 
accordance with WFAA’s social  
media policies

• Participate in WFAA leadership  
training and promote WFAA  
programs such as Multicultural 
Summer Picnic, Multicultural 
Homecoming, Badger Pride Open 
House, Alumni Notes, etc.

• Utilize WFAA’s resources (marketing, 
print collateral, program staff 
support) when planning programs 
and events

 

ADMINISTRATIVE 
REQUIREMENTS
Affinity groups are expected to:

• Establish an affinity group contact 
who is a UW–Madison alumna  
or alumnus; this can be either  
the president or vice president

• Hold a minimum of one executive 
board team meeting each year

• Provide updates on any roster 
changes of the executive board  
or team chairs

• Sign a data agreement and abide by 
WFAA’s data usage policies

• Direct communications to affinity 
participants through the WFAA 
email system

• Use WFAA logos and branded 
materials for all communications and 
promotional materials at events 

WFAA reserves the sole and exclusive 
right to dissolve a group whose activities 
do not align with our mission.

Wisconsin Foundation and Alumni 
Association–recognized affinity groups 
represent WFAA and, by extension, 
UW–Madison in their communities. 
These groups provide opportunities for 
alumni to: 

• Engage with alumni who share an 
identity or interest in the group

• Identify and nurture volunteer leaders
• Celebrate alumni who make a  

difference in their communities
• Connect with students on campus  

as well as future Badgers
• Support students, either financially  

or otherwise, during their time  
on campus

• Make a difference for students and 
alumni by connecting with campus 
partners and the university



APPENDIX B
DIVERSITY AND  
INCLUSION TEAM 
DESCRIPTION

DUTIES AND RESPONSIBILITIES

• Assist other chapter teams  
in ensuring that diverse alumni 
groups are included in chapter 
events/programming

• Invite diverse alumni to provide 
suggestions for events/programming, 
in addition to providing feedback on 
current events/programming

• Promote higher education among 
diverse youth through engagement 
with local schools in partnership  
with the Scholarship Team

• Identify key programs/events in 
which the chapter can partner with 
WFAA identity-based affinity groups 
(reestablishment in progress)

• Using resources such as Badger 
Bridge, LinkedIn, and other social 
media, research local (as defined by 
chapter jurisdiction) diverse alumni 
for consideration for alumni awards

 

QUALIFICATIONS 

• Enthusiasm for organizing and 
hosting Badger-related events

• Experience with engaging  
diverse constituent populations 
through programs, events, and 
volunteer activities

• Effective oral and written skills and 
strong planning, organizational,  
and administrative skills

• Ability to take initiative, demonstrate 
engagement in projects, and  
meet deadlines

• Understanding of critical issues, 
challenges, and opportunities relative 
to diversity and higher education

• Ability to work independently as well 
as collaborate positively within a  
team environment

 

SUGGESTIONS/ 
EXAMPLE EVENTS

• Participate in local diversity events 
(e.g., resource fairs) to increase 
awareness about your local chapter

• Start a mentorship program or 
another form of engagement 
between diverse youth and alumni  
in your area

The Diversity and Inclusion Team 
supports the Wisconsin Foundation 
and Alumni Association mission 
and local chapters through active 
engagement with diverse University of 
Wisconsin–Madison alumni. This team 
is responsible for promoting diverse 
alumni events, both independently led 
and WFAA sponsored, and works with 
other chapter teams to incorporate 
more diverse alumni in local chapter 
programming and make chapter 
programming more inclusive. This  
team is responsible for evaluating 
current chapter practices, as well  
as researching local diverse alumni  
and finding innovative ways to  
engage them.



APPENDIX C
IDENTITY-BASED 
AFFINITY GROUP 
SURVEY RESULTS,
AUGUST 2019
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Unlikely Extremely 
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Q14 
Please indicate how likely you would be to participate  
in an identity-based alumni group.



APPENDIX D
INCLUSIVE
ENGAGEMENT
GUIDE

ACCESSIBILITY
Are venues accessible to people who need assistance with 
mobility, flexible seating, audio/visual accommodations, 
or other specific concerns? Are the event communications 
clear about accessibility and accommodations? For 
example, consider the parking, walking distance from 
public transit, access to the building, flexible seating and 
family/gender neutral restroom availability. Provide this 
information in communications to relieve planning stress for 
your audience.
Are our communication, programming, and marketing 
materials accessible and user friendly? For example, 
consider font size, font legibility, and reading ease for 
people who are visually impaired, or prefer face-to-face 
interactions, those who are deaf, or for those with other 
audio/visual processing barriers. Always include a phone 
number to call for information, provide clear directions on 
parking and location including information once inside the 
building, use subtitles, and plan for other accommodations 
that may impact your audience.

CULTURAL SENSITIVITY
Are we prioritizing some holidays over others when 
scheduling events? For example, Muslim alumni who 
celebrate Ramadan fast from sunrise to sunset every day 
for about a month. Ensure food options are available after 
sunset when scheduling during this time and communicate 
this detail so your audience can plan accordingly. 
Are we providing food options that accommodate 
dietary, cultural, or religious restrictions? Jewish, 
Buddhist, or Hindu alumni may not be able to consume 
Babcock ice cream because of its beef gelatin base. 
Include alternative options.

Always ask for information on mobility, allergies, dietary 
restrictions, or other special accommodations to help  
you plan your event needs ahead of time.

REPRESENTATION
Are people of color, LGBTQ+, people with  
disabilities, or people from different marginalized 
communities, featured in our marketing and 
communication materials regardless of audience?
Are we using resources outside of our usual ones 
(University Photo Library, University Communications) 
to find new materials?

PARTNERSHIP
Are we doing our best to communicate with multicultural 
campus and community partners?
Are we actively looking for opportunities to collaborate 
with multicultural campus and community partners?

LANGUAGE
Are we using inclusive language as opposed to exclusive? 
For example, consider using “You may bring a spouse, 
partner, or guest” instead of “husband or wife” or using 
“please enter the building using the front door” instead of 
“walk into the building”.

OUTREACH
Are we actively attempting to engage with  
diverse alumni?
Are we attempting to reach different audiences by using 
alternative methods of communication (e.g., personal 
calls/emails, target marketing)?

MODELING
Are we creating an inclusive environment by modeling 
inclusive behavior? For example, consider writing your 
pronouns on name tags, including your pronouns when 
you introduce yourself, recognizing the Native American 
land the university was built on, etc.

This guide is a resource for Wisconsin 
Foundation and Alumni Association 
(WFAA) staff and alumni volunteers to 
ensure inclusive representation of diverse 
perspectives and identities in WFAA 
marketing and programming. The intent of 
this document is to provide a framework for 
thinking through inclusive practices. It is not 
meant to be used as a checklist.
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ORGANIZATIONAL 
VALUES:
• We are serious about delivering results.

• We work together and with our campus  
partners as a team.

• We are committed to alumni, donors,  
volunteers, and others.

• We are open-minded.

• We create a positive work environment.

RESOURCES
INCLUSIVITY
adl.org/education/resources/tools-and-strategies/calendar-of-observances

lgbt.wisc.edu/wp-content/uploads/sites/175/2017/03/GSCC-Accessible-event.pdf

mypronouns.org/what-and-why 

sudcc.syr.edu/_documents/InclusiveEventsSeminarsGuide.pdf

webster.edu/specialevents/planning/food-information.html

ENGAGING DIVERSE ALUMNI
www.gse.upenn.edu/pdf/cmsi/engaging_diverse_alumni.pdf

link.springer.com/content/pdf/10.1007%2F978-3-319-58527-7_9.pdf

To the right are some additional 
resources from UW−Madison, 
peer institutions, and advocacy 
nonprofits. The information provided 
may be helpful to enhancing our 
efforts, but inclusion in this list does 
not imply WFAA endorsement. It is 
always best to discuss approaches as 
a team and involve subject-matter 
and leadership stakeholders in your 
decisions as appropriate.



APPENDIX E
EVENT  
MARKETING AND  
COMMUNICATIONS 
SAMPLES

PMS

OUR STORIES 
OUR VOICES

TEDDY 
 
Wiggins has performed across 
the country and in Europe 
and Asia. He cofounded the 
Annex Quartet between his 
studies and performances 
at the Royal Conservatory 
in Toronto.
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MULTI-
CULTURAL 
SUMMER 
PICNIC
AUGUST 3
ALUMNI PARK
5–9 P.M.

BADGER 
PRIDE 
OPEN HOUSE

STREET
BOAT RIDES, 

EVENTS/PROGRAMS VISIBILITY


